BeTweeN OURSELVES

There was much to celebrate in the year just gone by. In 2010, India was one of
the few countries which smartly rode out of the financial meltdown while the Eurozone
and USA still struggled. However, towards the end of the year the economic and
political mood was tempered by scams and inflation. 2G, CWG, Adarsh Housing
occupied centre stage and held up the functioning of the Parliament. lronically, the
scam with the shortest name, 2G, short changed the treasury with a humongous
Rs. 1,760,000,000,000 - a 13 digit number!

As we ring in the New Year, there has been a surge in the prices of essential
commodities. Digging a bigger hole in the common man's pocket, food inflation has
gone through the roof. "Inflation is high and food inflation is very high ...." were Home
Minister P. Chidambaram's comment with food inflation jumping to more than 18%.
The bad news could get worse with the Reserve Bank of India under pressure to
raise interest rates to combat inflation. Higher interest rates would result in higher
EMIs on home, car and personal loans, a cutback in non-essential consumption and
a deflation of the overall buoyant mood in the country. Consumer demand will fall,
companies will hold back planned investments and economic growth rate will be
impacted.

As we go to print, the technology world has gathered in Las Vegas for the annual
Consumer Electronics Show 2011 (CES), one of the largest trade shows in the
world. Countless new gadgets will be showcased and launched at this event. The
big buzz word at this year's CES is ... '‘Connected’. Connected TV, Connected
Appliances, Connected Everything. The Smart appliance range includes an Oven
that can download recipes from the internet, Washing machines that can download
new wash cycles and Refrigerators which announce expiry of food items. Perhaps,
the real star of this year's show will be Google Android. Android tablets. Android
phones. Android appliances. There will be so many devices running on Android that
an actual android will be required to help keep track of them all. In our next issue
we will be covering the exciting product launches at CES 2011.

Wishing our readers a joyous year ahead.
— Amitabh
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Consumer Electronics News

Idiot box just got smarter

Decades after cable television brought the winds
of change into living rooms, another fundamental
shift is taking place. The Web - that virtual world
where information and entertainment go hand-
in-hand is poised to change the way people get
their fix from television. Welcome to internet TV.
This new concept aims to bring the internet -
especially its videos - to television. Web sites
such as YouTube have rich video content, some
of which may be better than the entertainment
provided by cable channels. Sites such as Hulu
and Netflix allow users to stream video shows
and movies from the web. Internet TV promises
to free viewers from the tyranny of telecast
schedules and provide 24/7 access to favourite
shows. "There is an increasing demand for
convergence in today's connected world," says
Ravinder Zutshi, deputy managing director of
Samsung India. "ldeally, all video content
whether from the web, TV or DVD player -
should be available on your TV screen. TVs
connected to the internet enable this functionality
and there is a market for it." "TV shows and
videos are just the beginning," says Subrotah
Biswas, country manager of Logitech, which built
an internet TV device called Revue using Google
TV. He believe the future of internet television is
to have access to the viewer's favourite web
sites, Flash-based games and apps, and the
content stored on their home network.

— The Times of India Ahmedabad,
December 1, 2010

Won't fight by cutting prices

At a time when competition is hotting up in the
consumer durable sector as a host of players
flood the market with cheap products, market
leader LG has decided to stay away from the
price war. The brand would instead focus on
innovation and productivity. Moon B Shin, MD at
LG Electronica India, told that the company has
set a revenue target of "45,000 crore by 2015,
and hald of it will come from sales of LCD
televisions and GSM handsets.

— The Economic Times Delhi,
December 6, 2010

"We expect to be a $10-bn company in
India by 2013"

With a strong growth seen in the consumer
electronics and mobile handset space, Samsung
India is now poised to make India its export
hub, JS Shin, president and CEO, Samsung
South West Asia, plans to make Samsung a
$10 billion company in India in the next three
years.

— Hindustan Times Delhi, December 7, 2010

Consumer Durables power industrial
output growth to 10.8% in Oct.

India's annual factor grew by 10.8% in October
the fastest pace in three months propelled by a
higher purchase of consumer durables such as
televisions, refrigerators and cars and stronger
capital goods output. Consumer durables output,
grew by 31% during the month from 10.9% in
the previous month while capital goods output
growth rebounded to 22% from a contraction of
4.1% in September.

— Hindustan Times Delhi, December 11, 2010

Under new head, LG to focus on B2B,
handsets, LCD TVs

With the appointment of Soon H Kwon as the
new managing director, LEGIL would for the first
time focus in a big way on the B2B and mobile
handset business verticals. Kwon brings with
him the relevant experience to lead the growth
strategy in these two verticals which have been
identified as the top priority areas for next year.
Kwon, who is already in India but officially take
charge on January 1, served as LG's global
head of the business solutions vertical, a unit
that is dedicated to the growth of B2B business.
Giving a strong indication of LGEIL's focus for
2011, outgoing India head Moon B Shin told
Financial Chronicle, "The company needs to
invest a lot in new product categories like the
B2B and mobile handset verticals. The mobile
business, which currently accounts for only 15
per cent of LGEIL's total turnover, has a huge
untapped potential.”

— Financial Chronicle Delhi,
December 13, 2010
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Canon India eyes Rs. 100 crore revenue

Photographic and digital imaging solutions
provider Canon India eyes Rs. 100 crore revenue
from managed document services, which is
designed to assist in effective management of
document input-output environments and
processes. "With growing demand for Canon
Managed Document services, a domain which
was started in 2009, we expect the revenue to
touch Rs. 100 crore in 2011." Alok Bharadwaj,
Senior Vice President, Canon India told PTI here.

— The Assam Tribune Guwahati,
December 13, 2010

gk;j dk 2013 rd 4]000 djiM d dijkckj
dk y{;

gk;J biM;k vxy riu Tky e n’k dh 1kp cMh gke
viyk; 1 vkj dT;ej byDViuDl difu;k e ’kfey
gku db r;kh dj jgn gA diuh dh o'k 2013 rd
viuk dkjkckj 4)000 djm clk; rd igpku dh
skeuk gA viu y{; dk gifly dju d fy, diu
dh D;k ;keuk, g] mid fy, fdl rjg dn [kl
J.kuhfr diuh cuk jgh gA bl Ic/k e gk;j viyk; 1t
biM;k d 1fIMV ,fjd cxtk u fctul HiLdj 1
foLrky 1 ckrphr dfA

— fctul HkLdj Qfjnkckn] fnlcj 14] 2010

Rajeev Chopra to head Philips India

Mumbai Philips Electronics India Ltd. on Monday
announced the appointment of Rajeev Chopra
as managing director effective 1 January.
Chopra will take over from Murali Sivaraman,
who is moving to a global role at Philips as
head of its domestic appliances business.
Chopra, who joined Philips Lighting in April 2003,
will continue to head the lighting division till a
successor is appointed.

— MINT Delhi, December 14, 2010

Sivaraman to head Philips global unit

In a top level management change, Dutch
consumer electronics maker Philips said on
Monday the head of its Indian electronics
division, Murli Sivaraman, would take over as
the global head of the firm's domestic appliances
business. Philips Electronics India Vice
Chairman and Managing Director Murli

Sivaraman will head the global domestic

appliances business of the group and will be

based out of Shanghai in China, the company
said.

— Business Standard Delhi,

December 14, 2010

Resurrecting the Devil

The shoe, it would seem, is firmly on the other
foot. "I don't understand why people think that
Korean Technology is god. We offer everything
that they have." This, coming from Gulu
Mirchandani, a man whose brand mascot was
the devil, and whose tagline was 'Neighbour's
envy owner's pride," is more than a bit ironic.
But, it's understandable. "l want to do Rs. 4,000
crore revenue in the next three-four years, which
is not difficult in this booming market said Mr.
Gulu Mirchandani, Chairman, Mirc Electronics.

— Outlook Business Delhi, December 25, 2010

Consumer durables cos. To hike prices

Leading consumer durable companies Godrej
and Videocon said they were increasing the
prices of their products by up to 3 per cent by
next month.

— Business Standard Delhi,
December 31, 2010

Pansonic unveils largest 3D TV

Panasonic India on Wednesday unveiled the
world's largest 152-inch 3D full high definition
plasma display for the first time in the country,
which could be priced around Rs. 3.5 crore.

— Financial Chronicle Delhi,
December 16, 2010

Buyers want big screen TV, not 3D or
Net TV

Best Buy Co. Inc Chief Executive Brian Dunn
told analysts that sales of 3D TVs has fallen
behind industry expectations. "If the 3D content
hasn't been produced well - if it has been
aggressive on certain kind of effects - that can
result in discomfort for viewers," Rubin said. This
holiday, consumers are more interested in buying
TVs with bigger screens, rather than pricier ones
with more feature Rubin said.

— The Asian Age Delhi, December 16, 2010




""”"lllln..

CEAMA NEWS, Jan 2011 |
g

Panasonic scouting product allies in
India

Panasonic India, a subsidiary of Japanese
electronics maker Panasonic Corporation, on
Tuesday said it was actively looking to forge
collaborations with Indian companies for
developing consumer electronics and appliances
to suit the local needs. Over the last year, the
company has decided to focus on developing
India specific products at price points that cater
to both mass and premium segments. In air-
conditioners, for example, where the company
was earlier only focusing on 22,000 upwards
range, it has launched new products in the
"15,000- 22,000 bracket.

— DNA Mumbai, December 16, 2010

Panasonic eyes 10k-cr revenue in 2 yrs

Consumer durables firm Panasonic India
expects its sales to touch "10,000 crore in 2012,
riding on the back of its existing portfolio as well
as from the launch of new entry-level products.
"we are expecting to touch 10,000 crore
revenues in 2012. Apart from sales of TVs and
air conditioners, the growth would be achieved
from penetrating Tier-Il and Ill cities," Panasonic
India Director-Marketing Manish Sharma said.

— Business Standard Delhi,
December 20, 2010

Samsung eyes 40% share of tablet
market

Samsung Electronics expects to gain at least
40 percent share of the tablet PC market in
India over the next one year. The company's
first tablet, the seven-inch Galaxy Tab, launched
in November in India, is a direct competitor to
Apple's iPod, which is considered the bestseller
in the segment. Galaxy Tab is powered by
Android operating system and has a multi-touch
interface. It weights 385 gm and comes with a
16 GB memory that is expandable upto 32 GB
memory. Most reviewers of the tab have
highlighted that at Rs. 38,000 it is "a tab too
expensive". A significant advantage of a
Samsung Tab is that it is not tied to specific
service providers.

— Financial Chronicle Delhi,
December 20, 2010

Sony to top Samsung in India TV Sales

Sony Corp, struggling to return its television
business to profit, may pass Samsung
Electronics Co this year as the top seller of flat-
screen TVs in India, the fastest growing major
market, researcher Display Search said. In a
shift from an earlier strategy that focused on
India's wealthiest shoppers, Sony has gained
market share by offering cheaper models and
expanding its distribution network, Hisakazu Torii,
a Tokyo-based analyst at Display Search, said
in an interview.

— Business Standard Delhi,
December 22, 2010

Philips Eyes Bharat to win over India

Dutch electronics major Philips Electronics plans
to adopt a "Bharat" strategy to target rural India
to strengthen its base. The company is looking
at product innovations to address specific needs
of rural consumers to gain a stronger foothold in
the country over the next five years. "An array
of products such as our newly-developed solar
lanterns or a compact fluorescent lamp (CFL)
that can withstand severe power fluctuations will
be more pertinent to a consumer in the
hinterlands,” said Rajeev Chopra, managing
director - designate, Philips India. The rural foray
marks an important shift in strategy for Philips,
which is responding to stiff competition from
Japanese and Korean firms.

— Hindustan Times Delhi, December 23, 2010

Consumer durable firms bet on rural
India in FY 12

According to a study 'Rise of Consumer
Durables in Rural India’ by the industry body,
therural durables market is growing at 30 per
cent annually while the urban consumer durables
market is growing at 9 to 12 per cent every
year."Around 35 per cent of the total sales of
consumer durable items come from rural and
semi-urban markets, which will grow by 40 to
45 per cent in the near future,” Assocham
president Dilip Modi said in a statement. The
study said the total size of the consumer
durables is estimated at Rs. 300 billion and is
expected to reach Rs. 500 billion by 2015 with
mobile phones, TVs (LEDs) and music ystems
(iPods) among the growth drivers.

— Financial Chronicle Delhi, December 23, 2010




Electronics game

For air-conditioners LG is the market leader with
27.8% market-share, followed by Samsung at
20.7%. Domestic players Videocon, Godrej &
Boyce and Onida too are increasing their
presence and market share even as Japanese
players Panasonic and Toshiba are eyeing a
bigger slice of the India pie. Bosch Siemens
has joined the game, in addition brands such as
Voltas and Whirlpool. "India is a last destination
for a number of international brands," said Yasho
Verma, COO of LG Elecronics India. "We have
a headstart and are now prepared to view level."
LG India claims it will stay away from the price
war and instead focus on India-centric products
and enhance its retail presence. "We have grown
double the industry rate,” verma said.

— Hindustan Time Delhi, December 23, 2010

Electronics becomes more crowded

At the heart of the high growth buzz are flat
colour televisions and home appliances.
According to Consumer Electronics and
Appliances Manufacturers Association (CEAMA)
the sames of flat panel displays rose by 45% in
2010. Sales of airconditioners rose nearly 12%,
and home appliances by 23%. In flat panel TVs,
Samsung, LG and Sony are the leaders.
Samsung has an overall market share of 31.7%,
according to (GfK), Sony 30.7% and LG 21.8%.

— Hindustan Times Delhi, December 23, 2010

Televsion Revolution

Technology is hurtling along at breathtaking
speed. No wonder in the next decade television
will register a qualitative change. Prices of TV
sets have gone down and at the same time
their technology has made rapid advance. There
are now home theatre systems and
supplementary appliances have become
affordable for a great majority of the people. It is
projected that prices of flat panel TV sets would
drop at least 10% in the coming year. High
definition digital entertainment options are now
available at the drop of a hat. One can see a
film without paying dearly for a visit to a multiplex.
To this mix, can be added the versatility of the
internet. Personal entertainment space has
become complete. TV has ceased to be an idiot
box. The consumer thus has a wide choice in
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hardware and services. With 3G coming, the
line between telephony and television is going
to be obliterated. Take Internet Protocol
Television, for instance. Competing platform and
service providers will lower prices further. They
will also offer new packages and pay per view
options. It will enable customers to gain greater
control. Service providers are aiming to get hold
of the entire spectrum of personal entertainment
accessories. Advertisement and content
producers will have to train their sights on niche
segments to bring in maximum returns. All this
will revolutionize television and also change
viewers' perception of society and the world
around them.

— The Shilog Times Shilong, December 31,2010

2011 to see a fresh spurt in
consumerism

The year 2010 has seen very healthy growth
trends in consumer electronics, cellphone and
IT industries. High GDP growth, a burgeoning
middle class and growing consumerism are
factors that contributed to the 8-10% spike
across categories. As we move into 2011, |
expect these categories to sustain growth with
some of the technology trends being withessed
this year getting more pronounced said J S Shin,
President & CEO, Samsung South West Asia

— The Times of India Delhi, January 1, 2011

Hitachi to launch first five-star window
AC

"Hitachi Home & Life Solutions (India) is
launching India's first ever 5 star rated window
air-conditioner in India this January," the
company said in a statement. The firm claims
that the Bureau of Energy Efficiency (BEE) has
awarded the highest five star rating to a window
AC for the first time in India. Star rating is a
system initiated by BEE to determine the energy
efficiency of an appliance. Hitachi holds a market
share of around 7 per cent in the overall Indian
AC market. Named'Summer’, the new range will
be available in three capacities and will be priced
at Rs. 25,000. "It is especially designed for India
and is made in India, keeping in mind Indian
climatic conditions and needs," it said.

— Financial Chronicle Delhi, January 5, 2010











































