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Godrej: Both Reliable As Well As Durable

Godrej India registered sales of 85K
television sets in 2010, an increase of 500
percent over 14K units in 2009.

The name Godrej is known for producing
durable and dependable products, which
can be found in many Indian houses. The
latest commercial range of Godrej products
is a fine example of the company's
commitment to produce effective products,
said Mr. Shivaji Sengupta, Product Group
Head - Colour Television, Godrej Appliances
Division.

He added that with a number companies
entering into the consumer electronics
segment, Godrej has taken course to
launching newer models and innovative
products in the segment to beat the clutter
and grow its market share.

He also mentioned that no durables or
appliances company is considered complete
unless it has a significant presence in the
consumer electronics segment. Now, with the
launch of our TVs, we showcase our
technology

He further added that Godrej TVs offers
enhanced picture quality with newer
technology," Besides, it has launched a
range of interactive gaming televisions too
which combine the features of a gaming
console with an LCD TV, featuring 25 pre-
loaded games. The joystick's motion sensor
allows one to experience gaming technology,
even swinging a racquet, throwing darts and
bowling down an alley right inside

On Sales Trend:
Align with trends seen in the market.

On Market Trend:

Market growing rate is 5-6 % with 80%
growth in LCD category. Also within CRT
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segment, pure flat segment is de-growing
where as major growth is coming from ultra
slim segment. Conventional CRT is also de-
growing to a tune of 20% and is expected to
be phased out in 2 years.

On Challenges and Opportunities:

TV is less seasonal compared to home
durables, also it exhibit fairly steady
month on month sales throws a good
opportunity for growth for all brands.

Higher product churn and new product
introduction across competition in every
quarter, also in a reducing panel cost
scenario quick liquidation of stock is
paramount.

On Product Range:
Flat TV - 9 models.
LCD- 9 models.
LED- 1 models.

On Price Range:

Flat TV - price ranging from Rs. 5100 to
Rs. 8600.

LCD- price ranging from Rs. 14990 to Rs.
62000.

LED- price Rs. 46000.

On Popular Models:

GC14S12TSB (Rs. 5100), GC21S63TRB
(Rs. 8600), GL24J22QAB (Rs. 16990),
GL32V43QAB (Rs.38000)

On Upcoming Models:

LED TV range, Smart TV and high audio
CRT models.

On Advertisement and Promotional
Strategies:

Creating awareness about Godrej CTV
through ATL and BTL activities and also
establishing Godrej as a technology brand
in the electronic segment.

1%

m 14"
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89% 21"

20" - 26”

W 32"-42"

Current Sales 85,341 units

Sales Target for 2011 0.25 million units

Current Turnover Rs. 0.68 billion

Upcoming Models LED TVs, Smart TVs & high audio CRT models
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Haier: "True Digital Experience™

Haier India recorded a fine sales growth of 44
percent during 2010, selling 0.18 million television
sets in comparison to 0.12 million units in the
year 2009.

Growing at an annual rate of 141% over the last
9 years, Haier color TVs are manufactured with
the application of high technology. Haier aims to
provide the right products for different consumer
groups, gaining high customer recognition. Haier
is committed to strengthening its global
competitiveness, with the creation of a global
supply chain under the concept of "competitive
cooperation". Haier's extensive range of
products, including traditional TVs, flat-panel
TVs, digital TVs, wireless TVs, touch TVs and
5.1 sound system TVs, aim to bring more
freedom, comfort and greater entertainment to
homes and customers, said Mr. Sunil Jatta,
Product Head, CE, Haier India.

He added that the True Digital Experience (TDX
Plus) gives a new dimension to the home
entertainment technology by the impeccable
amalgamation of a range of features. The touch
of a button on remote brings viewer face to face
with reality. Enhanced life-like images and the
groovy sound effects give an inspiring viewing
experience.

He also mentioned that with LED panel
technological breakthroughs, it is now possible
for Haier to achieve exceptional picture quality
with energy efficiency. Haier LED HDTVs
consumes 40% less energy than conventional
LCD TVs.
On Product Range:

Flat TV- 5 models.

LCD- 13 models.

LED- 8 models.

On Price Range:

CRT- price ranging from Rs. 3200 to Rs.
6000.

LCD- price ranging from Rs. 7500 to Rs.
85000.

LED- price ranging from Rs. 8500 to Rs.
150000.

Total Sales (Units)

2,010 180,000

2,009 125,000

2,008

Turnover (Rs.million)

2,010 1,800

2,009

2,008

CRT Vs LCD Vs LED
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CRT Sales Size-Wise 1,09,000 Units
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LG: Innovative Product to Serve Consumers Nicely

LG India has registered zoomed sales of 69
percent at 0.87 million television sets in 2010
compared to 0.51 million units in 2009.

When we talk about the combination of elite
looks, features and quality product, LG is the
brand name which strikes mind at the first
go. The company has redefined the meaning
of entertainment by launching a wide range
of television sets which provide the best in
class, quality and resolution. The company
has launched a variety of flat screen
televisions in different colors and price range
and one can easily choose from these
depending upon the size of their pocket.
Whether it is office or home, LG color
televisions are made to best suit your need,
said Mr. Rohit Pandit, Business Head, Home
Entertainment.

He added that LG became the most popular
brand in India with the launch of their first
television which carries the golden eye
technique wherein the picture quality gets
adjusted automatically with the surrounding
environment thereby reducing the stress on
the eyes. Though LG had started producing
the LCD televisions as well but with the birth
of LED technology the company has
established itself as the leading brand in this
range. In addition to the normal features
which a television has, LED sets have a
local dimming feature which is designed to
improve the contrast in areas of the screen
by adjusting the backlight, picture mode

Total Sales (Units)

514,532
2,008 223,448

Turnover (Rs. million)

2,009 14,920

2,009

LCD Vs LED Vs Plasma
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Zone-Wise Sales
B North
B South
I West

B East

LCD Sales Size-wise 7,12,584 Units

= 19" and less
m 20" - 26"
32" -42"
46" - 56"

feature with different options like intelligent
sensor, THX cinema, THX bright room, sport,
game expert along with a special net cast
internet feature wherein it takes less than a
minute to connect to a site on the Television.

LED Sales Size-wise 1,14,898 Units

26"
3 i
42"
4?‘"

He also mentioned that LG also produces
flat HD televisions which distinct them from
other televisions in the same category. These
televisions have accurate color control
management in the form of an advanced
picture adjustment utility that uses on-screen
wizards and allows the users to adjust the
set according to their convenience. This is
the first television to have full interactive built
in features like Netflix streaming wherein one
can watch the movies directly from the
internet and apart from attaching the internet
cable to the television one can also use it
using the Wi-Fi mode. The prices offered by
the LG Company for these televisions are
relatively cheaper than any other brand.

Current Sales 8,67,773 units
Current Turnover Rs. 21.3 billion
Manufacturing Plant Noida & Pune
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Onida: Designed with You in Mind

Onida has registered a total sales growth of
16 per cent selling 1.14 million television
sets in 2010 compared to 1 million units last
year.

Mr. S. K. Jain, Vice President, Sail- Onida
India, said that the most ultra slim TVs are
slimmer but inherently have a low sound
output. So Onida has launched UltraSlim
Thunder which comes with a home theatre
bar and has the most powerful sound in the
category. The Onida UltraSlim TV range not
only has powerful sound but is aesthetically
good looking also it has superior picture
quality and is loaded in features that will take
users breath away.

He added that Onida offers a wide range of
LCD TV from 22 to 42 with distinct features.
Most of the LCD TVs are designed with Full
HD capability to ensure brilliant picture clarity.
Onida has different models of LCD TVs
based on user requirement. Thus, Onida have
the Plus range, the Diamond Series, the M
Series, and the colorful range of Vogue LCD
TVs.

He further added that Onida's range of LED
TVs begin from the 22 model and go up to
the 40 variant. All LED TVs are designed
with Full HD capability. Also Onida has
designed the LED TVs with the unique
ICare Technology so that TV viewing is
pleasurable.

On Market Trend:

Good aesthetics and USP are the key
points for growth.

70% growth is seen in LCD TVs and 20%
growth in LED TVs.

On Challenges and Opportunities:

Maintaining the cost is the biggest challenge
as there is stiff competition from low grade
panel users.

Total Sales (Units)

2,010

2,009 992434

2,008 1019946

Il

Turnover (Rs. million)

2,010 8593

2,009

2,008

i

CRT Vs Flat Vs LCD Vs LED

9%
B CRT
“p B Flat
LCD
m LED

Zone-Wise Sales

B North
B South
West
250 H Central
M East

N
w




CEAMA NEWS, Oct 2011

Flat Sales Size-wise 8,58,448 Units

/3%

82%
B 29" & above

On Product Range:
CRT- 6 models.
Flat TV- 30 models.
LCD- 26 models.
LED- 14 models.

On Price Range:

CRT- price ranging from Rs. 3990 to Rs.
8490.

Flat TV - price ranging from Rs. 4490 to
Rs. 15590.

LCD- price ranging from Rs. 13990 to Rs.
38990.

LED- price ranging from Rs. 14990 to Rs.
59990.

On Popular Models:

32 Neo LED (Rs. 32990), 32 AR LED (Rs.
35990), 32MMS (Rs. 25990), 24 MMS
(Rs.15990).

LCD Sales Size-wise 1,04,516 Units

m 20"-26"
B 32"-42"

LED Sales Size-wise 13,313 Units

| 24"
[} 32||
[} 42u

On Upcoming Models:
30" LED TV.

On Advertisement and Promotional
Strategies:

Promotion in key markets like Mumbai,
Pune, Hyderabad, Thane, Guijrat.

Covering with 3D launch in LED across
India.

Current Sales

11,49,214 units

Sales Target for 2011

1.25 million CTV units and 0.40 million panels.

Manufacturing Plant

Wada, Jaipur, Roorkee, Punjab

Total Export

25000 panels

Current Turnover

Rs. 8.59 billion
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Samsung: Choose the Right TV for You

Samsung India registered sales of 0.76
million television sets in 2010, an increase
of 52 percent over 0.50 million in 2009.

Samsung TVs offer world-class picture
quality, design, energy efficiency, technology
and style combine for captivating
entertainment said Mr. Rajkumar Rishi, VP-
Audio/Video Products, Samsung India
Electronics Pvt Itd.

He added that Samsung LED backlighting
technology delivers breakthrough picture
quality, ultra slim design and uses less power.
With mega contrast ratios and advanced
internet connectivity features, these are
Samsung's best TVs ever.

He further added that lightweight, stylish and
slim, Samsung LCD TVs promise sharp,
detailed images, smooth motion quality, and
exclusive touch of color design.

He also mentioned that boasting a slim and
sophisticated design, Samsung Plasma
create an amazing picture with smooth action
scenes, the deepest blacks and brightest
whites.

On Market Trend:

The market is moving to Flat Panel displays
in both metro and larger cities. While urban
centers like Delhi, Mumbai, Bangalore etc
are rapidly moving to LED TVs, while smaller
centers like Lucknow, Indore, Bhopal and
Coimbatore are moving to LCD TVs. That is
why the growth for LED TVs is much higher
than LCD TVs.

Total Sales (Units)

2,010 760,000

2,009 500,000

LCD Vs LED Vs Plasma

2%
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m LED

m Plasma
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On Sales Trend:

Panel TVs are leading the industry with over
100% growth.
On Challenges and Opportunities:

Opportunity lies in the fact that Indian
consumers are adopting new technology
products like LCD and LED televisions very
rapidly linked with growing affordability,
accessibility and awareness levels. The
penetration levels for FPTV (Flat Panel TV)
are relatively low and therefore there is a
huge opportunity for growth.

On Product Range:
Flat TV- 39 models.
LCD- 19 models.
LED- 23 models.

Plasma- 5 models.

On Price Range:

Flat & Slim TV- price ranging from Rs.
5490 to Rs. 17490.

LCD- price ranging from Rs. 12000 to Rs.
70000.

LED- price ranging from Rs. 16500 to Rs.
380000.

Plasma- price ranging from Rs. 42000 to
Rs. 219000.

LCD Sales Size-wise 6,54,000 Units

1%

B 19" & less
m 20" - 26"
m 32"-42"
M 46" - 56"

LED Sales Size-wise 91,000 Units

m 22"
m 26"
m 32"

m 40" & above

On Popular Models:

22D400 (Rs. 14000), 22D450 (Rs. 15000),
32D450 (Rs. 30000).

On Advertisement and Promotional
Strategies:

For the festival, we have launched Samsung
smart utsav festival offers.

Current Sales

7,60,000 units

Sales Target for 2011

1.5 million units

Installed Capacity

3 million units per annum

Manufacturing Plant

Noida & Chennai

No of Dealers/Distributors

18,000
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Videocon: Redefine Your Viewing Experience

Videocon registered a total sale of 2.90
million television sets in 2010.

Videocon television has made a global mark
in the sector. Videocon LCD TV is designed
with high color resolution and improved
graphics and sound capabilities offering
people to have an altogether different
experience of watching television. One of the
major advantages of choosing Videocon LCD
is no set-top box is required said Mr. H.S.
Bhatia, Chief Marketing Officer, Videocon
Group.

He added that Videocon television comes
with super vision quality and all models of
television meet the international standard of
performance and deliver amazing results.
User can experience the quality of these
models with user-friendly features that gives
a personal feel. Videocon has brought about
a change in the art of technology for their
users with the completely new range of
aesthetic designs and colors.

He also mentioned that the series of
Videocon flat screen TV comes with high
back up power, improved graphic and color
quality that differentiate the brand with others.
Videocon flat screen TV comes with advance
features, including ultra slim look with high
resolution and perfect display quality. Flat
screen TV shows best results packed with
improved vision and well defined stereo
speakers. Flat screen TV can give crystal
sharp images with a minimum capacity to
support more than 200 channels.

Total Sales (Units)

2,010 2,896,000

2,009 3,288,000

Turnover (Rs. million)

2,010 20,410

2,009

CRT Vs LCD

® CRT

m LCD






